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Unlock the Tactics for SEO Dominance in 2024: An 
Essential Guide for Your Marketing Plan
We live in a digital world where 68% of online experiences begin with a search engine. This guide is 

meant to walk you through the complexities of Search Engine Optimization (SEO), ensuring that your 

strategies for 2024 not just hits the mark, but propels your brand forward.

To navigate this ever-changing landscape of digital marketing and SEO, you need to understand both the 

basics that make up a successful strategy as well as the new trends and challenges you need to be mindful 

of in 2024.

First, it’s important to understand the fact that SEO is continuously evolving, takes a long time for 

optimizations to take effect, and is not just a one-time effort. Every year that goes by, we see once-

winning strategies fade into the past, losing their effectiveness not only to new technologies but also to 

evolving search engine algorithms and user preferences. 

In the SEO world, 2024 could very well be a game-changing year that will drastically change how we 

approach content, website design and enhancements, and user experience. 

SEO Basics

At the core of any SEO plan lies 3 core elements - on-page enhancements such as content, keywords 

integration, and meta data, off-page listing sites and backlinks, and technical elements such as website 

architecture and mobile optimization. Each of them is important, as it helps search engines evaluate and 

score your website.

These SEO basics will continue to be 

relevant in 2024, but a keen eye for

how and when to implement these as 

well as a consideration of new search 

engine algorithms and user 

behavior trends will be crucial. 
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Technical 
First, one of the key aspects of technical SEO is ensuring that your site is mobile-optimized and meets 
Google's standards for mobile-first indexing. To do this, perform a 'Google Mobile-Friendly Test' to make 
sure that your website works fine on any device. Another key issue that can come up in technical site 
crawls is speed and loading times. For a quick scan, you can utilize Google's PageSpeed Insights to identify 
areas of optimization. Google's Core Web Vitals ranking signals has further underlined the need for 
websites to load fast, become interactive, and remain visually stable. Regular technical audits will help you 
find and fix the problems to make sure your site will hold up to the SEO standards.

You also want to structure your site's data markup to better help users understand your content, and help 

Google return more targeted snippets. Solve duplicated content problems with canonical URLs that 

preserve its authority while helping to direct search engines' crawling efforts, using sitemaps and robots. 

txt files effectively.

On-Page

Content is Still King

The 'content is king' mantra holds true in 2024, though the definition of quality content has evolved. It is 

no longer simply about well-written text; it is about creating content that piques interest, informs, and 

provides value to the readers. All these require knowledge of what your audience needs (maybe most 

importantly what they prefer) through an intense keyword search to guide your content strategy. 

In terms of creating valuable content, Artificial Intelligence (AI) and machine learning technologies have 

contributed significant advancements to understanding user behavior and can use advanced data analysis 

to make keyword and content trend predictions. This can help marketers personalize their content and 

stay ahead of the competition, but in the actual content itself, a human touch goes a long way. As AI 

content creation becomes more rampant year after year, the focus should continue to be grounded in one 

of SEO’s core values - E-E-A-T (Experience, Expertise, Authoritativeness, and Trustworthiness). Putting 

out AI generated content with little to no human touch, research, or personalization will lower your site’s 

reputation for both Google and your target audience.

Keyword Strategy

All these developments in SEO call for a more sophisticated approach to keyword research and 

optimization. For example, long-tail keywords allow you to zone in on those niche markets. They act 

like secret passages on a treasure map, leading you to the heart of specific areas of interest. Another 

important factor in your keyword implementation is something called LSI, or Latent Semantic Indexing 

keywords. These are keywords that help make your content more relevant, much like a smart helper who 

notes which words often go together. By understanding which words are commonly linked in similar 

https://www.silvertech.com/blog/updating-your-website-with-fresh-content-is-crucial


W
h

it
e

p
a

p
e

r

PAGE | 3

topics, LSI acts like glue, sticking your content closer to what people are searching for and even the intent 

behind that search.

By leveraging these sophisticated keyword strategies in 2024, you're not just throwing words into your 

website and content and hoping for the best. You're strategically enhancing how visible and engaging 

your content is. It’s like giving your content a megaphone in a room full of whispers. This way, you boost 

the chances that your content isn't just floating around out there, but instead is crafted to stand out in a 

crowded Search Engine Results Page (or SERP) and larger digital ecosystem.

Off-Page

Link Building: Quality Over Quantity

The philosophy behind link-building has evolved significantly over the years from quantity to quality. 

Google and other search engines look at the relevance and quality of your backlinks.

Gone are the days of building backlinks to your site, regardless of the quality of that referring domain. 

Instead, you should build relationships with reputable sites and naturally build links through a public 

relations strategy as well as organically reaching out to potential partners that make sense for your 

organization and your content.

Local SEO: Optimizing for Your Location

Local SEO is like your digital storefront for the neighborhood. It's crucial for businesses, especially those 

with physical locations, like cafes, doctor’s offices, or bank branches, that really want to connect with the 

local crowd and drive foot traffic into the location. The journey starts with setting up and fine-tuning your 

Google Business Profile. Think of it as claiming your spot on the map—literally. This used to be known as 

Google My Business, and it's where you make sure all your details are spot-on, from your address to your 

opening hours.

But there's more to it than just claiming your profile and making sure the basic details are correct. You 

also want to sprinkle in some local flavor into your strategy. This means using keywords that shout out 

your city or even neighborhoods. Imagine someone typing "best coffee in downtown Manchester" or 

"bookstore near me." By embedding these specific local phrases, you become the go-to spot in search 

results for those living nearby or those visiting your area. 

Lastly, don’t forget about reviews! Encourage your happy customers to leave positive feedback across 

the web, not just on Google but on other review sites too such as Healthgrades or Yelp. This builds trust 

and can seriously amplify your visibility and positive online reputation. So, by weaving together accurate 

business profiles, city-specific keywords, and glowing reviews, you’re setting the stage for your business 

to be the local star online.

Wrapping up local SEO, let's pivot to a rapidly growing trend: voice search. Voice search is certainly not 

a new concept, according to Semrush, 62% of Americans use a voice assistant and 36% of Americans 

https://www.semrush.com/blog/voice-search-statistics/
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own a smart speaker like Amazon’s Alexa or Apple’s Siri. In 2024, the use of voice-activated devices 

is expected to double from 2020, signaling a shift in how people search for local businesses—more 

conversationally and hands-free. As more customers use voice search to ask questions like, "what's the 

best pizza place near me?" local SEO strategies need to adapt. This involves incorporating more natural, 

spoken language into your SEO practices. Understanding this shift is key as we explore the continued rise 

of voice search and its impact on SEO strategies.

What’s New in 2024

The Rise of Voice Search and How to Optimize for It

Voice search optimization is now a reality, not just a future trend. 

As smart speakers and voice-activated devices become more 

common, making sure your SEO strategy includes voice search is

 crucial in 2024. It's become essential to think about how people 

are increasingly using their voices to search online as you plan to 

boost your site's visibility. These devices are designed to 

understand the natural way we speak in voice searches, so it's 

important to tailor your content for question-based queries. 

Most importantly, ensure that your answers are clear and precise, 

so they can be easily picked up by these devices and relayed 

effectively to users.

The Importance of UX in an SEO Strategy

Design your website and pages while thinking about the User Experience (UX). A website that offers a 

streamlined, easy user experience does not just retain a visitor for longer, but also encourages them to 

interact more with your content. Building towards a positive UX influences various metrics such as 

click-through rates, bounce rates, and engagement rates, which search engines consider when ranking 

websites.

http://www.statista.com/statistics/973815/worldwide-digital-voice-assistant-in-use/
http://www.statista.com/statistics/973815/worldwide-digital-voice-assistant-in-use/
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Measuring Your Success

As important as all these tactics are, it’s also important to monitor the results to identify new areas 

of focus and prove the success of all your efforts. Much like digital advertising or Pay-per-click (PPC) 

efforts, you can monitor the traffic to the site, engagement, and conversions. You’ll also want to look at 

the percentage of traffic you’re receiving from organic search as well as referrals, keyword rankings 

and fluctuations over time, and your overall organic share of voice in the search engine results page. 

Bringing all these metrics and relevant data sources together into one report dashboard can be highly 

beneficial to see the full snapshot of SEO progress. 

In 2024, the role of data analytics and machine 

learning in SEO is set to be more influential than 

ever, offering deep insights into user behavior. This 

technology isn’t just about collecting data; it’s about 

making sense of it in ways that allow marketers to 

refine their SEO strategies for maximum impact, 

especially in the realm of Search Generative 

Experience (SGE).

For instance, by using tools like Google Analytics or Siteimprove for tracking user engagement and Moz, 

Ahrefs, or SEMrush for keyword insights, marketers can see what’s working and what’s not. They can then 

use this information to optimize content and keywords accordingly. Machine learning algorithms can also 

help by predicting trends and user intent, giving marketers a head start in crafting content that resonates. 

Many of these tools, for example, have built in AI features that aid with keyword development. 

In the context of SGE, where the interaction is more conversational, tools such as ChatGPT or Google's 

LaMDA can be pivotal. These AI models can help design responses that feel natural and engaging, perfect 

for FAQs and interactive platforms. By feeding these systems with conversation logs and user feedback, 

they learn and improve, ensuring that the digital experience feels as close to a human interaction as 

possible. This is crucial for keeping users engaged and making sure they come back for more, enhancing 

both SEO and user satisfaction.
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5 Commerce Park North
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603.669.6600
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9101 N. Wesleyan Road, Suite 400
Indianapolis, IN 46268
317.805.4376

The information provided in this literature was 
reviewed for accuracy at the time of publication. Data 
may be subject to change without notice. For current 
information contact SilverTech.

How to Future-Proof Your SEO

So, what does this mean for your SEO and marketing strategies in 2024 and beyond? We’ve summarized 

the key takeaways to focus on to drive a successful SEO strategy that’ll also prepare your site for the 

many upcoming changes.

• Optimize your site’s speed, especially on mobile

• Evaluate your site’s mobile presence first

• Create unique, high-quality content and natural, conversational language

• Optimize your images and produce more video content that’s meant for users and optimized for 

bots

• Use AI tools to assist with content and meta data creation, but maintain a human touch to 

maximize quality and accuracy

• Carefully consider your website’s user experience including internal linking strategies and link 

equity throughout the site and menu navigation

• Evaluate and understand the data to help prioritize your SEO initiatives 

Still unsure on how to get started or simply don’t have the time to dedicate to it? Contact us and get help 

from the experts.

About SilverTech
SilverTech is a digital experience agency redefining how businesses engage with their customers. Founded 

in 1996, SilverTech delivers digital strategies and solutions that connect user experiences with innovative 

tech to maximize results. With services such as digital consultation and strategy, website design and 

development, content management implementation, custom application development and full-service 

digital marketing, SilverTech provides an unexpectedly enjoyable experience to solving even the most 

complex business problems.

SilverTech has worked with national and global brands such as Segway, Drexel University, Nova Scotia 

Power, Fulton Bank, State of New Hampshire Travel and Tourism and Conservation International.

For more information visit www.silvertech.com or email sales@silvertech.com.

https://www.silvertech.com/digital-marketing/search-engine-optimization
https://www.silvertech.com/blog/when-to-use-chatgpt-in-your-marketing-tactics
https://www.silvertech.com/about/contact-us
http://www.silvertech.com
mailto:sales%40silvertech.com?subject=



